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1. Building Resource Consumption and Waste

2. Rising Utility Costs (Energy and Water)

3. Consumer Demand

4. Proposed Federal Regulations  

(Clean Energy and Security Act of 2009)

5. Competitive Advantage

6. Capital Risk Factor

7. Start with Establishing a Baseline 

Balance of environmental, social and economic demands - the "three pillars" of 

sustainability

Why Should Sustainability Drive your Renovation Decisions?



Building Resource 

Consumption and Waste

Sources:

US Green Building Council

Environmental Information Administration 

(2008); EIA Annual Energy Outlook

U.S. Geological Survey (2000), 2000 data  

Building impact on U.S. 

Resources:

40% of energy consumption

39% of CO2 emissions

13% of water consumption 

100% of Municipal Solid Waste

Green Buildings Can Reduce:

Energy Use by 24% - 50%

CO2 Emissions by 33% - 39%

Water Consumption by 40%

Municipal Solid Waste by 70%

Effect on Natural Resources



Using 2007 equivalent dollars, Between 2000 through 2007 Energy bills 

in Florida have risen aggressively  from an average of 8.01 cents to 

10.45 cents per KWh, which is a 24% increase with no end in site. 

Source: Energy Information Administration, 

Form EIA-861, "Annual Electric Power Industry Report."

2008 National Average = 11.10 cents per KWh

2009 National Average (YTD) = 11.55  cents per KWh

U t i l i t y  B i l l s  R i s i n g

31% Increase in National Energy Cost in the US; 2000 - 2009

Energy Consumption



30% of the U.S. Population is considered a LOHAS consumer; these customers are 

focused on health, fitness, the environment, personal development, sustainable living, 

and social responsibility; generally composed of a relatively upscale and well-educated 

population segment.  

Most Importantly on average, satisfaction is more than 160 points higher among guests 

who report being aware of their hotel's green programs.

Sources: Wikipedia &
JD Power & Assoc. 2009 Guest Satisfaction Survey

Geotourism incorporates sustainability principles, but in addition to the do-no-harm ethic, 

geotourism focuses on the uniqueness of a place, such as historic structures, living and 

traditional culture, landscapes, cuisine, arts, as well as local flora and fauna. 

Improved Guest Satisfaction

66%of guests said they were aware of their hotel's conservation efforts; and 72%  said 

they participated in their hotel's conservation programs during their stay.

Consumer Segments and Satisfaction



Both bills include a cap-and-trade global warming reduction plan designed to 

reduce economy-wide greenhouse gas emissions 17%  -20% by 2020, 42% by 2030, 

and 83% by 2040. Other provisions include new renewable requirements for utilities, 

studies and incentives regarding new carbon capture and sequestration technologies, 

energy efficiency incentives for homes and buildings, and grants for green jobs, among 

other things. More information can be found at http://www.opencongress.org/

House Bill (Waxman-Markey)

American Clean Energy and Security Act 

Senate Bill (Kerry - Boxer)

Clean Energy Jobs and American Power Act 

Clean Energy and Security Act of 2009

U.S. Environmental Protection Agency (EPA) On January 1, 2010, the EPA will, for 

the first time, require facilities that emit 25,000 metric tons or more of CO2 equivalent 

per year to report GHG emissions data to EPA annually; this will apply to approximately 

85 percent of the nationôs GHG emissions and roughly 10,000 facilities.

http://epa.gov/climatechange/emissions/GHG-calculator/index.html

http://www.opencongress.org/
http://epa.gov/climatechange/emissions/GHG-calculator/index.html
http://epa.gov/climatechange/emissions/GHG-calculator/index.html
http://epa.gov/climatechange/emissions/GHG-calculator/index.html


Sources: Green Hotels Association, US Green Building Council

McGraw-Hill Construction, Key Trends in the European and U.S. Construction 

Marketplace SmartMarket Report, 2008

McGraw-Hill Construction, Greening of Corporate America SmartMarket Report, 2007

Business Benefits

Starwood develops Elements brand requiring LEED cert.

Marriott announces aggressive LEED hotel expansion plan

Wyndham Worldwide corporate office awarded Silver LEED cert.

National Business Travel Association (NBTA) 2010 RFPôs: 
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8-9% reduced operating costs

7.5% increased building value

6.6% improved ROI

3.5% increased occupancy

3% average increased rent

U.S. Green Buildings 

Advantages

Hotels with Proactive 

Environmental Strategies

4% higher ROI

9% higher sales growth

17% higher operating income


